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Walk with us. 

#TOGETHERWEARESTRONGER

OUR MANIFEST 
WE LIVE IN AN AMAZING WORLD. 

We live in a world where technology and knowledge move forward in an exponential way. Where your 
health can be thought of from birth, thanks to advances in biotechnology. A world where machines talk 
and make decisions, where cars start driving alone, where talking to someone on the other side of the 
planet is a simple matter. A world where people walk the streets with a pocket computer that is about 
100 million times more powerful than the computer that took the man to the moon in 1969. 

THE FUTURE IS ALREADY AMONG US. 
BUT IT IS NOT AMONG ALL OF US. 

+Unidos Group, which appeared as a group of companies linked to the American Embassy in Brazil and 
the United States Agency for International Development (USAID), has been working hard to enable 
the Brazilian population  to live fully and productively in this future that is emerging. 

We understand that the only way to that future is education. It is preparing people to 
live within a knowledge-based economy. It is giving tools to the greatest number 
of Brazilians, so that they 
are able to acquire, create, exchange and be transformed by information. 

We understand that if we want to prepare people to live in a collaborative and shared economy, 
we must necessarily operate within this logic. +Unidos Group proposes a new way of thinking the 
efforts in social responsibility that are carried out in the country today. We are a group whose 
principle is collaboration, exchange, sum and multiplication. We sincerely 
believe that together we are stronger. 

Therefore, +Unidos Group proposes to act as a hub, a node in a network of allies, which distributes 
knowledge and information. We want to add different actors from society, by sharing resources, 
experiences and intelligence in the development of initiatives aimed at education and technological 
training. We direct resources to educational projects that stimulate skills that are crucial for the insertion 
of citizens in the global economy, namely: teaching of English and democratization of technology. We 
aggregate private social investments to multiply their impact. So that the whole is greater than the sum 
of the parts. 

+Unidos Group wants to encourage this way of thinking and acting through open, inclusive and efficient 
collaboration. We call on the industry, academia, institutions and people to be part of this network. That 
is not "our" network. It's your network. It is the network of all of us, which unites us as society and 
nation. A society that is moving towards a bright future. 



Photography by Paul Tsui | 2018 National Geographic Travel Photographer of The Year 
© Paul Tsui. All rights reserved. 
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+UNIDOS GROUP 

ABOUT THE REPORT 

Enjoy reading! 

The purpose of this publication is to present the results of the work 
developed and the initiatives supported by +Unidos Group, as well as 
its form of action, governance and team. The contents contained in 
this document are for the period from January to December 2019 and 
its disclosure strengthens the institution's transparency practice. 

We intend to demonstrate, with the dissemination of the programs 
and projects listed herein, the importance of +Unidos Group for 
the development of the country and its participation in the global 
economy, besides highlighting the relevance of English and our 
contribution to make the teaching of language accessible to all. 

INTRODUCTION 

 +UNIDOS GROUP 

WORK COMPETENCES  

 Based on the work developed in recent 
years, +Unidos Group has specialized 

in the following competencies: 

SOCIAL 
INVESTMENT 

Collaborative investment in 
highly scalable projects 

+UNIDOS 
COMMUNITY 

Possibilities for sharing and 
exchanging experiences 

MANAGEMENT AND 
CONSULTING 

Coordination and  
development of impact 
projects 



8 9

PREFACE 

+UNIDOS GROUP 

MESSAGE FROM THE 
CHAIRMAN  

David Bunce 

The public-private relationship is a consistent source of debate, and 
this is due to the importance the sphere of defining state policies is 
achieving, as well as the respective magnitude of its consequences in 
social services. 

Education, health, safety, housing, transportation, work, leisure, food. 
We can mention some of the so-called social rights, i.e., minimum 
parameters of State obligation, so that citizens can enjoy a dignified 
life. Undoubtedly, it seems challenging, in a country of continental 
proportions like Brazil, to provide all its inhabitants (more than 210 
million) with all these conditions. Therefore, it is up to the different 
layers of government to diversify their strategies so that, to the 
maximum, they are able to guarantee - and continuously improve - the 
living conditions of society. 

Public-private cooperation takes shape through the experiences of each country, federal 
entity or municipality, and develops in different configurations. In this type of partnership, 
the public sector defines the principles of collaboration, while expanding its capacity to act. 
Such partnership, when more extensive and diversified, may guarantee access to advanced 
production methods and technologies and simpler and more efficient processes, culminating 
in the provision of better quality services at a lower cost. 

+Unidos Group, an association made up by important players of the 
private sector, understands that this type of collaboration is the key to 
guarantee social transformation. In our case, through Education and the 
training of young people for the job market. 

In the past, we cooperated with the Education Department by donating 
technology equipment to Federal Universities, through the “Idiomas 
sem Fronteiras” program. In 2018, we worked in synergy with the 
São Paulo State Department of Education, taking programming and 
robotics learning to 10 schools in the city of São Paulo. As of 2019, we 
have deepened our performance in partnership with SEDUC-SP, and 
started to support a wide-ranging Public Policy, namely: Inova Educação 
Program. 

Supported by relevant partners, such as Qualcomm and Gerdau, 
+Unidos Group has provided resources for the creation of pedagogical 
material - and subsequent teacher training - related to Innovation 
Technology for the entire state education network. Approximately 2.5 
million students have been benefited. 

It is from examples such as those mentioned above that +Unidos Group 
consolidates its way of acting. Assuming that we are a group formed 
by different entities, we have the principle of collective action and, more 
importantly, collaborative action. This action aims at achieving expressive 
results, which may encourage significant changes in society. Thus, we 
are moving towards a bright future. 

DAVID BUNCE 
Council Chairman 
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+UNIDOS GROUP 

+UNIDOS GROUP 

ABOUT THE 
GROUP 

Who we are 

+Unidos, a non-profit association, is a social investment fund created 
by the American Embassy,   through the United States Agency for 
International Development (USAID). The Group has been working 
since 2008 to promote the training of young Brazilians, by supporting 
initiatives aimed at education and technological training, proposing an 
innovative approach to generate social impact. 

In its performance, it incorporates concepts from the venture philanthropy to determine its social 
investment methodology. This model is based on venture capital financing principles to invest in 
start-up, growth or high-potential social initiatives. In this case, there is no interest in profit, but in 
investments that promote social improvement, especially in education. 

Venture philanthropy is characterized by high-degree monitoring and 
engagement of investors - in this case, member companies of +Unidos 
Group - in addition to the creation of partnership models adapted to 
the context of the intended impact. At +Unidos, projects are selected 
by means of deliberation of the Steering Committee, which is made 
up of executives representing the member companies. This group of 
highly qualified professionals contributes with their experience and 
multiple skills to support the effectiveness of the initiatives that are 
part of the social impact portfolio. The investment is not only financial, 
and it also generates engagement, therefore allowing the exchange of 
knowledge between the corporate world and social organizations. 

In this context, projects are monitored based on key indicators 
previously defined in conjunction with partner organizations. The 
purpose is developing methodologies and tools that guarantee the 
proposed social impact, influencing the quality of the project and its 
financial sustainability as well. In addition, by means of workshops and 
voluntary activities, instances of approximation among executives and 
impact projects are created. 

+Unidos Group strives to guarantee the construction of capital, and 
then, it works to distribute it strategically, promoting the scale of 
projects supported in a qualified manner.

 +UNIDOS GROUP 

ASSOCIATED 
COMPANIES 

#QuemCaminhaComAGente 

In addition to the important 
participation of USAID, +Unidos Group 

counts on the participation of large-
sized companies established in Brazil. 

The group comprises companies 
such as Bank of America, Citi 
Foundation, Burson Cohn & Wolfe, 
Cummins, Dow, ExxonMobil, GE, 
Gerdau, Hilton, KPMG, PayPal, 
Qualcomm and Trench Rossi 
Watanabe, accounting for 13 
companies in total. 
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+UNIDOS GROUP 

Board of Directors, Steering Committee and Executive Center 

GOVERNANCE 
AND BOARD 

In 2019, +Unidos Group Board of Directors, led by Mr. David 
Bunce (KPMG), by the Honorary Chairman William Popp (CDA 
of the United States in Brazil), and Vice Chairman Fabian Gil 
(Dow), with the support of the members: Adam Shub (Consul 
General of the United States in Brazil), Rafael Steinhauser 
(Qualcomm), Ted Gehr (USAID Brazil). The Advisory Board is 
responsible for establishing strategies and priorities for action 
and institutional policies of +Unidos Group. In addition, it must 
supervise, control and guide operations, by establishing and 
approving internal policies and regulations. 

Augusto Corrêa has been responsible for the executive board 
since October 2016, which has developed new partnerships, 
consolidated the projects already underway and enhanced 
the scope of the actions encouraged by the Group. This 
work is supported by the Steering Committee, responsible 
for selecting and approving the projects that will receive 
resources, as well as the amount to be invested. In addition, 

it defines the fundraising strategy to achieve the Group's 
objectives. The Committee was formed in 2019 by Gabriela 
Szprinc (PayPal), Elaine Rodrigues (Burson Cohn & Wolfe), 
Thiago Fernandes (Bank of America), Valéria Costa (Dow), 
Soraia Franco (Cummins), Jaqueline Lee (Qualcomm), Eliane 
Momesso (KPMG), Alexandre Alves (USAID), João Gustavo 
Santiago (Trench Rossi Watanabe). 

Led by the Executive Director, the Executive Center brings 
together the group of employees and service providers 
responsible for performing the operational functions of 
+Unidos Group. The Center is responsible for coordinating 
administrative services, general management of all projects 
and programs, monitoring and accountability. The executive 
center is composed of the Project Managers Nina Faria 
and Sacha Senger and the Communication Manager Júlia 
Pimenta. 

DAVID BUNCE 
Chairman 

WILLIAM POPP 
Honorary Chairman 
CDA of the United States in Brazil 

FABIAN GIL 
Vice Chairman 

Chairman 

David Bunce 

Honorary 
Chairman 

William Popp

Gabriela Szprinc 
Chairman 

+UNIDOS 
GROUP 

BOARD OF DIRECTORS 

 Vice Chairman 
Fabian Gil 

Adam Shub 
Consul General USA 

STEERING COMMITTEE 

Elaine Rodrigues 
Vice Chairman 

Nina Faria 
Project Manager 

Thiago Fernandes 
Treasurer 

EXECUTIVE CENTER 

Sacha Senger 
Project Manager 

Rafael Steinhauser 
Chairman Qualcomm 

Augusto Corrêa 
Executive Director 

Júlia Pimenta 
Communication Manager 

Ted Gehr 
 Director USAID Brazil 

From the left to the right, Marcelo Oliveira (Bank of America), Adam Shub (Consul General USA in São Paulo), Jessica Blumer (Burson Cohn & Wolfe), João Gustavo Santiago (Trench Rossi 

Watanabe), Melanie Toledo (Trench Rossi Watanabe), Aline Tavares (+Unidos Group), Júlia Pimenta (+Unidos Group), Soraia Franco (Cummins), Jaqueline Lee (Qualcomm), Eliane Momesso 

(KPMG), Thiago Fernandes (Bank of America), Michael Eddy (USAID), Gabriela Szprinc, Alberto Mori (Trench Rossi Watanabe), Valéria Costa (Dow), Fabian Gil (Dow), Paula Paschoal (PayPal), 

Elaine Rodrigues (Burson Cohn & Wolfe), David Bunce, David Ecija (Hilton), Augusto Corrêa (+Unidos Group), Luis Pasquotto (Cummins). 
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+UNIDOS GROUP 

OUR 
IMPACT 

Social Investment Policy 

Since 2018, +Unidos Group has been based on the Social Investment Policy, a document that guides the allocation of the 
fund's resources in terms of supporting and developing social projects of public interest, enhancing the expected impacts, in 
line with the Group's strategic planning. The Policy sets strategic guidelines for Private Social Investment at +Unidos, ensuring 
planning, solidity and transparency of the transfer of resources to its social projects. 

Furthermore, it aims at establishing the roles and responsibilities 
of the players involved in actions related to Social Investment. Its 
objectives are: 

1. Support social projects that act on the following causes: 
Education and Economic Inclusion (generation of work positions, 
income and financial education), based on programs structured 
by partner organizations; 
2. Act in the management of social projects aimed at education, 
built in cooperation with companies and partners; 
3. Enable the engagement of employees of member companies, 
among other audiences, to generate opportunities and spaces 
for volunteering, learning and exercising citizenship; 
4. Provide the supported projects with financial resources, 
technical support on the social themes in which they operate, 
share knowledge and skills and strengthen the culture of 
participation and co-responsibility. 
5. Have as executing partners, as a priority, civil society 
organizations and government representatives; 
6. Assess and monitor the development of supported projects by 
means of face-to-face meetings, remote assistance and on-site 
visits; and, 
7. Disseminate learning in order to share experiences and inspire 
similar practices (in whole or in parts), by other players. 

SOCIAL INVESTMENT GUIDELINES 

Defined by the manifest of +Unidos Group, this organization 
must "prepare young Brazilians for the global economy". 
That is, to develop projects and partnerships that may create 
learning and training opportunities for students in vulnerable 
situations. In this context, it proposes to increase the chances 
of reaching higher technical positions in the job market, 
culminating in personal development, academic growth and 
increased income. In summary, +Unidos Group supports 
Education projects for professional qualification. 

The projects must foster professional training in order to 
improve and develop skills for insertion and meeting the 
demands of the job market. Likewise, they should include 
low-income groups as a priority, including audiences 
historically discriminated in the market. 

In the globalized world, it is understood that certain skills are 
essential to access advanced technical knowledge. In this 
sense, +Unidos Group listed English teaching and technology 
learning as its main themes of social investment. 

ENGLISH TEACHING 

English is the world language of business, 
culture and science, and the most widely 
spoken language in the world in terms of native 
speakers and people who use it as a second 
language. Mastery over the English language 
opens doors, either to obtain approval at 
national or international universities, or to make 
agreements and communicate with people of 
the most varied nationalities. +Unidos Group 
considers fluency in the English language as a 
competitive advantage in the job market. 

TECHNOLOGY LEARNING 

Making use of technology in education has 
been an increasing need, since experience 
with innovative tools have already shown 
greater motivation on the part of students in 
their daily lives in the classroom. By becoming 
familiar with trends related to technology in 
education, teachers and students come into 
contact with new forms of learning and may 
develop - if they do not already have - the 
habit of continually updating themselves, thus 
discovering other uses of the tools available, in 
addition to expand the possibilities of acting in 
the professional environment. 

ALIGNMENT WITH THE SUSTAINABLE 
DEVELOPMENT GOALS 

In synergy with global movements, +Unidos 
Group has its efforts aligned with the Sustainable 
Development Goal 4: Ensure inclusive, 
equitable and quality education, and promote 
opportunities of lifelong learning for all. In other 
words, decisions related to social investment 
will aim at contributing to the achievement of 
the goals established by the UN until 2030. 
Below, the main goals to be pursued by the 
social investment efforts of +Unidos Group are 
highlighted: 

4.3. By 2030, ensure equal access for all men 
and women to quality technical, professional and 
higher education at affordable prices, including 
university; 

4.4. By 2030, substantially increase the number 
of young people and adults who have relevant 
skills, including technical and professional 
skills, for employment, decent work and 
entrepreneurship; 

4.5. By 2030, eliminate gender disparities in 
education and ensure equal access to all levels 
of education and vocational training for the 
most vulnerable people, including those with 
disabilities, indigenous people and vulnerable 
children; 

4.c. By 2030, substantially increase the 
number of qualified teachers, including through 
international cooperation for teacher training 
in developing countries, especially the least 
developed countries and small island developing 
states. 

17.3. Mobilize additional financial resources for 
developing countries, by using multiple sources. 

HIGHER 
EDUCATION 

YOUNG 
PEOPLE IN 

THE MARKET 

EQUALITY OF 
ACCESS 

TEACHER 
QUALIFICATION 

RESOURCE 
MOBILIZATION 
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FROM 2016 TO 2019: 

183,180 
total 
beneficiaries 
4,112 direct and 82,000 
indirect beneficiaries 
in 2019 

training hours 
266 direct and 30 
indirect training hours 
in 2019 

98,177 
benefited 
students 
3,036 direct 
beneficiaries 
in 2019 

137 

85,018 
benefited 
teachers 
1,076 direct and 82,000 
indirect beneficiaries 
in 2019 

 973 
workshops 
and seminar 
participants 
628 in 2019 

IN 2019 

6
PROJECTS 
supported 

14
Associated 

COMPANIES 

1.332.441,65BRL
MOBILIZED CAPITAL 

for investment 

R$ 900,497.92
CAPITAL INVESTED 

in social projects (68%) 

+UNIDOS GROUP 

OUR 
IMPACT 

In order to measure compliance with the objectives described 
in the Social Investment Policy, +Unidos Group undertakes 
monitoring and disclosing certain result indicators, related to 
each investment and performance scenario. Year after year, 
the organization seeks to improve the management and 
monitoring of the initiatives it supports. In this way, it is possible 
to return to its members and sponsors more and more relevant 
data about their partnerships and ways of acting. 

Here, we show the result indicators that assess the economic 
and social impact of the financing applied. 

Direct beneficiaries are those who have been directly 
impacted by actions financed by +Unidos Group, while 
indirect beneficiaries are those who have not been expressly 
considered as the target population at first, but whose benefits 
are in line with the project's framework. In relation to training 
hours, direct training hours are those that have been planned 
and defined directly by +Unidos Group, while indirect training 
hours are those that have not received direct investment, but 
happened as a result of any other actions financed by the 
organization. 

GROUND ZERO 

Impact Indicators 

MONITORING 

In order to communicate the evolution and development of the 
supported projects, it is necessary to periodically disseminate 
the partial results of any initiatives linked to +Unidos Group. In 
this sense, all supported projects must follow the accountability 
model previously agreed with the partner institution. This model 
is based on the construction of three (03) different monitoring 
reports: 

Ground zero: provides a general background prior to the 
beginning of the project, with a detailed profile of the scenario of 
activity. It should also serve as a comparison with the final report 
in pointing out the results achieved throughout the project with 
pedagogical, management and integrated indicators. 
Periodic: allows full supervision (in more synthetic aspects) of 
the progress of the project with monitoring details. Its frequency 
is determined according to the scope of each project. 
Final: it should serve as a comparison with ground zero in 
pointing out the results achieved throughout the project with 
predetermined indicators. It provides a final scenario, with 
conclusions and repercussions of the project. 

PERIODIC REPORTS FINAL 

20,130 
participants 
in voluntary 
activities 
26 in 2019 
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Top left image 

Inova Social 
(8/28/2019) 

Bottom left image 

Observatório do Terceiro Setor 
(09/06/2019) 

Right image 

Observatório do Terceiro Setor 
(12/11/2019) 

NA 
MEDIA 

From January to December 2019, there were more than 20 insertions 
regarding +Unidos Group in the Brazilian media.

NAME DATE SUBJECT NAME DATE SUBJECT

Inova Social 08/28/2019 ‘Geração de Progresso 
(Progress Generation)’ Award BSB Flash 7/15/2019 Jovens Embaixadores

O. do Terceiro Setor 9/6/2019 ‘Geração de Progresso 
(Progress Generation)’ Award SEDUC SP 11/15/2019 STEM TechCamp Brasil

Rede Filantropia 9/3/2019 ‘Geração de Progresso 
(Progress Generation)’ Award SEDUCAL 10/29/2019 STEM TechCamp Brasil

Rede P. Solidário 9/6/2019 ‘Geração de Progresso 
(Progress Generation)’ Award USA Embassy 6/25/2019 Jovens Embaixadores

Startupi 12/11/2019 Institucional +Unidos SEDUC DF 7/15/2019 Jovens Embaixadores

Capteme 9/1/2019 ‘Geração de Progresso 
(Progress Generation)’ Award

Parc. 
Voluntários 7/11/2019 Jovens Embaixadores

Segs 9/2/2019 ‘Geração de Progresso 
(Progress Generation)’ Award Inter-American 7/10/2019 Jovens Embaixadores

Porvir 5/10/2019 STEM TechCamp Brasil IFRS 11/4/2019 STEM TechCamp Brasil

Reciclar 11/29/2019 ‘Geração de Progresso 
(Progress Generation)’ Award OCP News 11/4/2019 Jovens Embaixadores

Mulheres do Brasil 2/18/2019 E2C SEDUC MA 11/11/2019 STEM TechCamp Brasil

Instituto Paramitas 12/5/2019 STEM TechCamp Brasil Mundo Negro 12/12/2019 E2C

O Diário 11/10/2019 Jovens Embaixadores Gov. MA 10/31/2019 Jovens Embaixadores

+UNIDOS GROUP 
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+UNIDOS GROUP 

Left image 

Instagram 
instagram.com/unidosmais 

Central image 

Facebook 
facebook.com/unidosmais 

 Top right image 

LinkedIn 
linkedin.com/grupomaisunidos 

Central right image 

Website 
maisunidos.org 

Bottom right image 

Biweekly Newsletter 

IN THE 
NETWORKS 

In the past two years, +Unidos Group sought to leverage its social networks with 
the main purpose of giving more visibility to initiatives supported by its members 
and partners. 

In 2019, the Group continued to carry out digital campaigns 
on Facebook, LinkedIn and Instagram, platforms that add up 
more than 200 million active users in Brazil alone. In addition, 
it continued to produce articles aimed at education and 
private social investment, and the biweekly Newsletter, which 
discloses, in addition to the content produced by +Unidos 
itself, the social and environmental initiatives of its associated 
companies. From a weekly monitoring of the performance 
of its social networks, the following was identified: 

An overall increase in the number of 

followers by 42% from January to December 

2019. In addition, from an effort to map its 

target audience, the organization's mailing 

increased 30% in the same period. 



 

 

Participating in STEM TechCamp Brasil 
was a bath of encouragement and 
motivation. 
Something interesting is that we are able, 
from all these activities that we develop, 
to raise awareness of our managers The 
secret is to involve them so that they 
commit to these boys and girls who want 
to be different, who want to practice 
science. 
The Education Department of the State 
of Bahia collaborates in a very remarkable 
way and is present, no matter who 
arrives or who leaves. They understood 
how important it is to respect the work 
performed by these students. They 
learned that these young people know 
how to research, that they have a critical 
eye on the communities in which they 
operate. They are able to identify what 
has to be changed in their backgrounds. 
”

Shirley Conceição Silva da Costa
Manager of the Education Department of the State 
of Bahia

60 240 
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TECHNOLOGY AND INNOVATION  
PROGRAM 

STEM TechCamp Brasil 

In its mission to share initiatives and experiences that foster 

education and democratization of technology, +Unidos 

Group, in aggregate with companies in its network, 

supported in 2019, the STEM Techcamp Brasil, a program 

that brings together teachers and managers from all Brazilian 

states to discuss new STEM (from the acronym in English for 

science, technology, engineering and mathematics) active 

learning actions in basic education. 

One of our goals as an organization is to empower young people with 21st 
century skills so that they can enter the international job market. 

The diversity of actions shared by the companies of +Unidos Group network 
shows how collaborative actions can further leverage the results for STEM 
teaching and learning. Together with public authorities or social organizations, 
empowering young people for the global economy should not be the goal of one 
institution or another, but of all of us. 

PROJECT OBJECTIVES 

I. Structure a network of multipliers formed by managers from the State 
Education Departments and leading teachers of school actions in STEM; and, 

II. Articulate and improve existing actions and develop and implement new 
actions aimed at active STEM learning in public basic education networks in 
Brazil. 

Right image

Shirley Costa reporting 
her experience as a 
program participant 

Left image

Teachers, managers and 
representatives of companies 
and the US Diplomatic 
Mission 

total 
BENEFICIARIES 

teachers and managers from 
everywhere in Brazil 

training 
HOURS 

NUMBERS OF THE PROJECT

PORTFOLIO 



 

 

We have signed an important partnership with 
+Unidos Group, which is an organization that has 
supported us a lot in one of our most important 
projects, which is Inova Educação. 
With this initiative, we are bringing a discipline 
of technology, with the development of 21st 
century skills, to more than 2 million and 200 
thousand young people. This was only possible 
because we had a public-private partnership 
helping us build materials, to create Movimento 
Inova... We gave our young people and teachers 
the opportunity to show their talent. More than 
that, believing in what works with the public 
administration is believing in youth. I thank the 
partners and hope that they will help us even 
more.”

Rossieli Soares
Education Secretary of the State of São Paulo
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PORTFOLIO 

TECHNOLOGY AND INNOVATION  
PROGRAM 

Inova Educação 

Inova Educação has been created by the Education 

Department of the State of São Paulo (SEDUC-SP) in 

line with the guidelines of the BNCC (Common National 

Curriculum Base), bringing innovations so that educational 

activities are more consistent with the vocations, desires and 

realities of students of the state public education network. 

Essential news to promote students' intellectual, emotional, social and cultural 
development; reduce school dropout; improve the environment in schools; 
strengthen the action of teachers; and, create new bonds with students. 

The Program is divided into three (3) main components - Life Project, Electives 
and Technology and Innovation. +Unidos Group, with the direct support of 
Qualcomm and Gerdau, supports the Program specifically in the Technology and 
Innovation component. 

On a weekly basis, starting in 2020, students will have one (01) 45-minute 
class dedicated to the Technology and Innovation component. In the classes, 
teachers will teach activities and content related to the main axes included in this 
component: 

Digital Information and Communication Technology (TDIC): related to 
the various existing digital communication tools and innovation as well. Digital 
Literacy: it will encompass the different forms of communication and literacies 
used, including interpretation and critical thinking.  Ex: texts, videos, podcasts, 
memes, identification and analysis of "fake news", etc. Computational 
Thinking: brings concepts and activities related to the use of computer 
language, such as programming and robotics, game development, etc. 

These axes will be worked on simultaneously during classes and the level of 
activities and content taught will depend on the maturity level of each school. 

Top left image

Public school students 
presenting their work 
at Movimento Inova 

Bottom left image

Students and teacher selected 
as finalists of the award 

PROJECT OBJECTIVES 

I. The general objective of the project is contributing to the implementation of 
the Technology and Innovation component of Inova Educação Program in public 
schools in the State of São Paulo. As for the specific objectives, it is possible to 
highlight: 

I.a. Promote the improvement of education in Brazil, supporting 
the creation of tools and methodologies that include technology 
as part of the education of public school students; 

I.b. Collaborate in the preparation of pedagogical materials for 
the in-depth course and in the training of teachers; 

I.c. Establish a bridge of cooperation between the public and 
private sectors in order to strengthen education in the State of 
São Paulo. 

Central image

Rossieli Soares speaking 
at a partnership 
formalization event 

Right image

Representatives of 
SEDUC and companies 
supporting the initiative 



 

 

The Technology and Innovation Component is 
part of Inova program, alongside the Life Project 
and Elective Components. This Component aims 
at working on technology in the classroom, but 
demystifying this use, which goes far beyond 
computers, showing the student that it is possible 
to learn from these new times, bringing such 
learning to the classroom. We want to work 
significantly, but mainly with hands-on experience.

The Component was built on three main axes: 
Digital Information and Communication Technology, 
Digital Literacy and Computational Thinking. These 
axes are articulated and talk to each other to 
propose to teachers and students new activities in 
the classroom. 

Therefore, support of partners is essential, so that 
we can build materials and educational information 
to continue innovating in our schools.”

Debora Garofalo
Technology Manager of the Education Department 

of the State of São Paulo

NUMBERS OF THE PROJECT 

2,500,000 

TECHNOLOGY AND INNOVATION  
PROGRAM

26 27

The Technology and Innovation component of the Program provides classes 
that bring new concepts, tools and knowledge about different technologies, 
where students are encouraged to create their own projects. This new 
pedagogical approach is important to promote intellectual, emotional, social 
and cultural development, reduce dropout, strengthen the action of teachers 
and create new bonds with students. 

In December 2019, the 1st Movimento Inova Event took 
place, which hosted the presentation of the best projects 
at the São Paulo State Science Fair (FeCEESP), brought 
technological solutions to the problems and challenges of 
the state education network and also held the Interactive 
Robotics and IT Exhibition. During the event, students 
presented projects on robotics and creative IT developed 
within school units in the most diverse areas of knowledge. 

In 2019, Movimento Inova brought together about 4 thousand people, including 
teachers and students of the network, and for 2020, the forecast is to reach 
20 thousand participants, with 2 thousand of a fixed audience in the two days, 
besides the floating audience. 

Left image 

Medal winners of 
Movimento Inova 

Central image 

Debora Garofalo  
speaking at a partnership 
formalization event 

Right image 

Presentation of work at 
Movimento Inova 

Inova Educação 

34 82,000 
TEACHERS 

coordinators 
of the pedagogic center 

TEACHERS  
trained and apt 
to teach the subject  

training 
HOURS 

divided into 4 modules 

30 

3,808 
SCHOOLS 

in the whole state 
affected in 2020

STUDENTS OF 
elementary and secondary school 

will have 45 minutes of classes per year and 40 

hours per week 

PORTFOLIO 
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 The operating premise of +Unidos Group is the training of young 
Brazilians for the global economy and considers the mastery of 
English as a competitive differential in the job market. It is the 
world language of business, culture and science, and the most 
widely spoken language in the world in terms of native speakers 
and people who use it as a second language. 

With this in mind, in partnership with the US 
Consulate General in São Paulo, E2C (English 
to Connect, Communicate and Catalyze) was 
developed, an English teaching project aimed 
exclusively at the Afro-Brazilian audience. 

The pilot project, which had 200 hours of direct instruction, 
divided into two phases, aimed at training young professionals 
and entrepreneurs to develop language skills that could bring 
value to their respective careers.

PROJECT OBJECTIVES 

I. Establish successful 
engagement with emerging 
voices from the Afro-
Brazilian population; 

II. Improve English 
proficiency, focused on 
communication skills; 

III. Provide students with 
greater access to the 
business community and 
guidance opportunities; 

IV. Provide students with 
opportunities for guidance 
and additional activities, 
such as visits to companies, 
interviews and pitch simulations, 
sessions on culture and US 
educational institutions, etc. 

LANGUAGES 
PROGRAM 

Top image 

Students 
at the opening of 
the project's Closing 
Ceremony 

Bottom image 

Students celebrate the 
completion of the course 
and delivery of certificates 

E2C (English to Connect, Communicate, Catalyze) 

DIFFERENTIALS  
OF THE PROJECT 

In addition to education in the English 
language, with the main purpose of 
improving proficiency of the selected 
group from level A2 to B1, according 
to CEFR, the project also promoted 
dialogs with highly trained professionals 
and invested in mentoring aimed at 
professional careers of each student. 
The intention was to bring tangibility to 
education, directly correlating it to its 
practical application. A highlight of E2C 
was to encourage social inclusion, 
, as the project was developed for 
young black people exclusively, a group 

historically marginalized and with rare 
opportunities for growing. Therefore, the 
aim of the project was to provide tools 
for the professional development 
of Afro-Brazilian youth.. To this end, 
it is assumed that learning in English 
may represent a competitive differential 
in the search for better opportunities 
in the job market, as well as access to 
study opportunities abroad. +Unidos 
Group was responsible for the project 
coordination, stipulating criteria 
for implementation, evaluation and 
monitoring based on social impact 
metrics. In relation to the operation, an 

organization was hired to develop the 
pedagogical content and conduct the 
classes. This project was a pilot, of an 
experimental nature and, considering 
that it reached the expectations of 
social impact, it was renewed for 2020, 
in which a new class of students will 
be formed, with the same social and 
economic profile. 
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After 6 months I was out of the market, I received 
a proposal to take a new position in a multinational 
company.

I was terrified because it was a global position and 
I needed English. Even frightened, I applied. Well, 
I received a lot of encouragement from Joule's 
mentoring and E2C teachers. I did all the tests 
required in English. I did an interview in English, by 
surprise, and I did well. Well enough to take on the 
job that doubled the salary of my last job. 

I couldn't imagine myself a few months ago 
applying for a job that required English, let alone 
taking tests and doing very well in them. I owe a 
lot to the course, to my colleagues and teachers 
for teaching and encouraging me.”

Angélica Souza
Student of the E2C project

NUMBERS OF THE PROJECT 

16 200 
benefited  

STUDENTS 
training 
HOURS 

50% 50% 
WERE PROMOTED 

or got a job and 100% believe 
English had a lot of influence on 

that 

HAD AN INCOME 
INCREASE 

and 80% believe English had 
influenced that 

OF STUDENTS 
believe the current level of 

English may open new career 
opportunities 

100% 
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LANGUAGES 
PROGRAM 

E2C (English to Connect, Communicate, Catalyze) 

Left image 

Consulate Cultural Attaché 
in speech to students 

Central image 

Angélica Souza reports her 
experience as a project 
participant 

Right image 

Students volunteering 

All students were able 
to prioritize building their 
power in the language, as 
they know how powerful 
the tool is.” 

MADELINA YOUNG-SMITH 
Cultural Attaché of the US Consulate in SP 

PORTFOLIO 
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NUMBERS OF THE PROJECT 

58 39 
attending 

EXECUTIVES 
participating 

COMPANIES 

CSR Leaders is a meeting of executives (focused on 

corporate governance and sustainability) with the purpose 

of discussing the vision that large-sized companies and 

decision makers have today on sustainable policies and 

social and environmental responsibility. The event gathers 

representatives of some of the largest companies operating 

in Brazil and social organizations that promote impact in an 

innovative way. 

In a period where a view on the business impact is increasingly demanded by 
consumers and investors, +Unidos believes that the exchange of knowledge 
may stimulate an environment in which good practical values   become 
increasingly present in the daily lives of companies. 

Based on the work developed in recent years, +Unidos Group has 
specialized in some competencies. In addition to financial investment, we 
have assembled a network that encompasses the corporate world, social 
organizations and the public sector, therefore generating engagement and 
allowing exchange of experiences. 
Within the “CSR Leaders” program, we hold a series of periodic events, 
the Meeting of Executives, small seminars that aim at discussing good 
management and business investment practices for the Brazilian society. 

In the second half of 2019, we held two Meetings that brought together 
business leaders in debates on Diversity & Inclusion and Engagement. 

PROJECT OBJECTIVES 

I. Discuss the social and environmental responsibility model through the 
exchange of experiences and learning; and, 

II. Demystify the old model of social responsibility and bring a new look at 
sustainability for leaders of large-sized companies, which is in line with their 
strategic vision and generates social transformation. 

ENGAGEMENT 
PROGRAM

Top left image 

Suelen Marcolino (LinkedIn) 
and Maite Schneider 
(Transempregos) 

Bottom left image 

Thiago Fernandes (Bank of 
America), Josefina Bettinelli 
(Natura) and Débora Galvão 
(Instituto Cyrela) 

Right image 

Opening of the meeting 

CSR Leaders 

PORTFOLIO 
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NUMBERS OF THE PROJECT 

20 23 
benefited 

STUDENTS 
attending 

VOLUNTEERS 

ENGAGEMENT 
PROGRAM 

Volunteer Day 

Semi-annually, +Unidos organizes a volunteering event 

involving employees of the member companies that are 

part of the group. We believe that it is necessary to have 

full knowledge of any social and environmental initiatives, 

generating knowledge and awareness among those who 

promote them. Therefore, the Volunteer Day  aims at 

giving a concrete form to the Group's social investment, 

making its partners take part, assess and improve the 

processes of the supported organizations. 

In order to bring tangibility to the objectives of +Unidos Group, social projects 
that meet the demands of English teaching are preferably selected. In addition, 
interpersonal and intersectoral relationships among participants (volunteers and 
beneficiaries) are favored, achieving a collaborative character capable of making 
participants aware of the current panorama of Brazilian education (especially 
aimed at language teaching). 

In 2019, we conducted a volunteer activity with students from the E2C and 
English Access programs, a program of the US Diplomatic Mission. Among the 
proposed activities, the volunteers simulate a job interview, in which students 
would be applying for a job in some of the companies of +Unidos Group, and 
then they should prepare themselves to answer specific questions inherent to 
the hiring. 

PROJECT OBJECTIVES 

I. From volunteering, enhance the development of young talents through 
education, assisting them in preparing for the job market.. 

Top left image Top left image 

Feedback to student of 
the English Access project 

Simulation of English 
interview with E2C 
student 

Top right image 

Participants in the 2019 
edition of Volunteer Day 

Bottom right image 

LinkedIn Workshop for E2C 
and English Access students 
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Understanding that non-profit 
organizations lack the resources to face 
their own challenges, Citi Foundation 
designed the Geração de Progresso 
Award. The Award aims at strengthening 
these organizations, allowing them to 
invest in the training of their teams, in 
their processes and in their infrastructures 
and, thus, enhancing the impact on the 
communities they operate.

It was a great pleasure to work side by 
side with +Unidos Group on this project. 

Learning about the reality of more than 
seventy organizations that signed up 
for this 1st edition reinforced my belief 
that without the unity of all, it will not be 
possible to face the social challenges 
that may arise. On the other hand, it 
brought me the certainty that the Geração 
de Progresso Award is one of the paths 
towards a stronger society.

Kátia Oliveira 
Head of Public Relations at Citi Brasil
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ANNOUNCEMENTS 
PROGRAM 

‘Geração de Progresso (Progress Generation)’ Award 

The “Geração de Progresso (Progress Generation)” 

Award, created by Citi Foundation and carried out by 

+Unidos Group, sought to recognize and support non-profit 

social organizations that develop projects and/or programs 

aimed at promoting the professional development of 14 to 

34-year-old youngsters in the state of São Paulo, and that 

they use education to reach this end. 

The Award had two main objectives, with regard to the impact generated by 
the work the organization provides in its territory: foster organizational capacity 
in relation to the adoption of positive institutional policies and practices for the 
performance of the organization's work, by accelerating the Phomenta Institute; 
and enhance the capacity of organizations to expand the continuity of work 
provided and with the possibility of expanding the reach of projects and or 
programs, by awarding seed capital in the amount of 75,000.00 BRL. 

The Geração de Progresso Award had 5 phases for its development and 
selection of organizations: enrollment, assessment, visits to organizations, 
Demoday and Award Ceremony, when the organizations Instituto Reciclar and 
Liga Solidária were announced and awarded. The project will continue in 2020, 
in which the acceleration program will be developed. 

PROJECT OBJECTIVES 

I. Accelerate the social impact of selected organizations, increasing their 
influence and their power to transform communities; 

II. Acknowledge creativity, efficiency and innovation in favor of professional 
training, giving visibility to initiatives, bringing them closer to the right partners, 
and providing them with more chances to grow; 

III. Strengthen capacities and optimize potentials to generate more efficiency 
and impact, expanding the scope of promoted projects; and, 

IV. Contribute with more structure to organizations that make a difference in the 
lives of young people and adults from the most vulnerable classes, with policies 
of diversity, education and culture. 

Left image 

Katia Oliveira assessing 
pitch of organizations 

Top right image 

Motivational lecture of 
Isabelle Christina 

Bottom right image 

Youngsters from the 
organizations in the Award 
Ceremony 

The opening of the Geração de Progresso 
Awarding Ceremony was carried out 
by Marcelo Marangon, Chairman of Citi 
Brasil, and Augusto Corrêa, Executive 
Director of +Unidos Group. 

Marcelo Marangon welcomed all 
guests and addressed the role of the 
Citi Foundation, created to promote 
economic progress and improve the lives 
of people in low-income communities 
around the world, and the Geração de 
Progresso Award, created to support 
organizations that promote professional 
development of young people through 

education. Augusto Corrêa, in turn, 
presented the scope of the Award 
and relevant data on the current 
unemployment scenario in Brazil. Nina 
Faria, Coordinator of the Award, was 
responsible for conducting the entire 
Ceremony. 

During the Ceremony, Isabelle 
Christina, 16 years old, shared a story 
of great strength and courage, inspiring 
young people, representatives of social 
organizations and the executives at the 
event. 

In addition to sharing with her guests a 
little of her personal trajectory, the creator 
of Meninas Negras Project  addressed 
fundamental issues, such as difficulties in 
placing black girls in emerging markets 
and economies, the role of diversity in 
these scenarios, and the importance 
of education in the process of 
democratizing professional opportunities 
for all youngsters. 
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At a time the country accumulates more than 12 
million unemployed people, this Award fits like a 
glove, so that we can structure our careers office 
and be able to serve approximately 180 young 
people. 
We know that this social group is three times more 
likely to be out of the job market. So our goal is 
to be able to boost employability for these young 
people from Liga Solidária.

I am very happy to share this moment, which is 
historic for our organization, and so important for 
young people in our region

Rafael Pimentel
Social projects coordinator at Liga Solidária, 
social organization that won the Geração de 
Progresso Award in 2019
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ANNOUNCEMENTS 
PROGRAM 

‘Geração de Progresso (Progress Generation)’ Award 

This initiative materializes 
the possibility of 
increasing our impact 
and highlights the 
importance of the social 
organizations work.”

Left image 

Youngsters benefited by 
Instituto Reciclar 

Top right image 

Social organizations in 
Demoday 

Bottom right image 

Representatives and 
youngsters of Liga 
Solidária 

Thiago Lins 
Institutional relations coordinator at Instituto Reciclar, 

social organization that won the Geração de 
Progresso Award in 2019 

NUMBERS OF THE PROJECT 

71 2 
winning 

ORGANIZATIONS 
enrolled 

ORGANIZATIONS 
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PRE-RELEASE JOVENS 
EMBAIXADORES 

ORPAS 

I want to reinforce how 
fundamental it is that 
youth can always feel 
inspired. ” 

DANIEL FARIA 
Founder of ORPAS 

In June 2019, 27 Young American Ambassadors, after three 
weeks of cultural immersion in different regions of Brazil, took 
part in a day of many activities and integration on the outskirts 
of São Paulo. Accompanied by 20 young Brazilians, linked to 
another social impact initiatives, they spent the afternoon at the 
headquarters of the NGO ORPAS (Recreational, Professional, 
Artistic and Social Works) and got to know the work done by 
the organization more deeply. 

During the event, promoted in partnership with the United 
States Diplomatic Mission in Brazil, the attendants were able 
to follow the pre-release of the 2020 edition of the Jovens 
Embaixadores (Young Ambassadors) program, a social initiative 
of the United States Embassy in Brazil. 

For more than fifteen years the program has targeted Brazilian 
students who are examples in their communities, in terms 
of leadership, positive attitude, volunteer work, academic 
excellence and knowledge of the English language. Thus, it 
aims at strengthening public education by means of these 
students and narrowing the bonds of friendship, respect and 
collaboration between Brazil and the United States, based on 
exchanges between both countries.

The 18th edition of Jovens Embaixadores focuses on social 
impact entrepreneurship and entrepreneurial ideas aimed 
at challenges in the communities. Thus, it will enable young 
participants to build a solid foundation so that they can become 
successful social entrepreneurs and positively impact the daily 
lives of their communities. For this reason, it was very significant 
that the program's launch ceremony would take place at the 
headquarters of an organization like ORPAS, which, based on 
a work to strengthen culture and peripheral entrepreneurship, 
ensures innovation, the generation of jobs and income and the 
social impact within Jardim São Luís, a neighborhood on the 
south area of the city of São Paulo. 

The North American Young Ambassadors, together with 
students from the networks of the English Access program and 
the organization Em Movimento, were received by Daniel Faria, 
founder of ORPAS, for a lecture on social entrepreneurship, 
and then they had the opportunity to meet Sônego Bistro, an 
impact business that feeds hundreds of people served by the 
NGO and hosts a gastronomy school. Throughout his lecture, 
Daniel pointed out the training of people who act as multipliers 
as a strategy for the expansion of initiatives, such as ORPAS. 

Youngsters in front of 
Sonego Bistro 

Central image Left image Right image

Event participants after 
the opening lecture 

Sonego Bistro terrace with 
panoramic view of Jardim 
São Luís 

EVENTS 
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LECTURE 
ANNA LEE FISHER 

ETEC Pirituba 

In August 2019, +Unidos Group promoted a lecture with the 
American astronaut Anna Lee Fisher for students and teachers 
at ETEC Profa. Dra. Doroti Quiomi Kanashiro Toyohara (ETEC 
Pirituba), in partnership with the US Consulate General in São 
Paulo and with the Impact Hub São Paulo. 

On the occasion, Anna Lee Fisher, who took part in NASA's 
pioneering group of women and became the first mother to 
travel on a space mission, reinforced the importance of female 
participation in STEM areas, spoke about how she managed to 
balance career and motherhood, and shared some curiosities 
about the astronauts' routine. 

The activity - which gathered more than 400 people, including 
teachers, students and the organization - is part of the 
celebrations of the US Consulate General in SP for the 50th 
anniversary of the arrival of the man on the Moon. 
It was an inspiring moment for all students, as it reinforced how 
education is fundamental for young people. In addition to the 
partners that provided for the visit, diplomat Ms. Madelina M. 
Young-Smith, Cultural Attaché of the United States Consulate 
General. 

I'm a better mom 
today because I did 
something I love about my 
professional career.” 

ANNA LEE FISHER 
American astronaut 

Astronaut Anna Lee 
Fisher with youngsters 
from ETEC Pirituba 

Top right image Left image Right image

Anna Fisher in her lecture 
to students 

Photo with ETEC 
representatives and event 
organizers 

EVENTS 
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EVENTS 

LAB GENERATION OF 
INCOME AND WORK 

EDUCAFRO 

There are countless 
challenges, especially for 
this young people living 
downtown. ” 

ALEX BARCELOS 
Articulator and cultural producer of Solano Trindade Agency 

Left image 

Debaters from LAB 
“Geração de Renda e 
Trabalho” 

Right image 

Representatives of 
organizations that took 
part in the meeting 

Em Movimento is a network of organizations working for 
Brazilian youth, such as Instituto Arapyaú, Ashoka, Impact Hub 
São Paulo, Fundação Arymax, Instituto Elos, Historiorama, and 
+Unidos Group. 

The connection that links such organizations is the focus 
on demands of young people and the support they offer to 
engage, develop and have more access to the opportunities 
offered by social fields. 

For some time, in order to feed its pillar of collective 
intelligence, Em Movimento created a methodology called 
LAB to carry out in-depth conversations with experts on a 
topic of relevance to young Brazilians. Thus, from the survey 
of provocations and discussions, LAB gains relevance as a 
tool for listening, translating and disseminating fundamental 
agendas, among youngsters and organizations. 

In October 2019, at EDUCAFRO headquarters, LAB brought 
together youngsters and specialists from the third sector to 
discuss another central question: when we deal with generation 
of work and income, what is more important for youngsters? 

We know that there are many and different reasons for young 
people to face difficulties when trying to access the job market. 
Evidently, the PNAD statistics illustrate this picture by pointing 
out that the probability of a young person (18 to 24 years old) 
being out of a job is almost three times greater than that of 
other unemployed Brazilians. 

The meeting was organized in 3 blocks that discussed, in this 
order, the differences between work and income generation, 
the new forms of work and professions and which paths should 
be followed to amplify the debate and work opportunities 
among young people. The event was attended by more than 
30 people, including members of the discussion table and 
listeners. 

The conversation was facilitated by Tony Marlon, from 
Historiorama, and Camila Ribeiro, from Em Movimento. 
Representatives of Solano Trindade, Carambola Tech, Arrastão, 
Arymax, Embarque no Direito, Wieden and Gabriel Oliveira, 
from the E2C project (English to Connect, Communicate, 
Catalyze), Jess Vieira, illustrator, and Midria, poet and 
slammaster of Slam USPerifa collaborated with the debate. 



2012 2013 2014 2015 2016 2017 2018 2019 

2012 412,774.00 BRL (300,997.00) BRL 111,776.00 BRL n/a 

2019 1,348,652.42 BRL (1,157,746.66) BRL 928,877.16 BRL 300% 

In 2018, when +Unidos Group turned into an independent and 
legally established entity, the need to ensure the entity's financial 
sustainability arose. In 2019, under the approval of the Steering 
Committee, +Unidos Fund was created. 

The fund's objective was to create a financial reserve capable 
of guaranteeing the continuity of +Unidos Group in the event 
of any suspension of revenues. This action has also become 
important to ensure that the institution's employees have stability 
in their functions and may envision professional growth. As the 
organization develops, more resources can be allocated to the 
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Fund, always by means of absolute agreement of the Steering 
Committee. For this reason, part of the revenues from 
contributions of associated companies in 2019 was added 
to the existing cash resources for the formation of +Unidos 
Fund. The amount was invested in conservative fixed income 
investments, with ample liquidity, so that it can be used 
quickly when demanded. 

+Unidos Group keeps all its data available for consultation, 
being transparent about its form of investment and 
performance. Following this premise, the following is the 
Group's financial summary for 2019: 

EXPECTED 

BALANCE     TOTAL INCOME    TOTAL EXPENSES 

EXECUTED 

TOTAL INCOME TOTAL EXPENSES BALANCE 

EXPECTED 

Initial balance 286,242.79 BRL 
Income 769,828.20 BRL 
Expenses (571,362.00 BRL) 
Balance in checking account 484,204.99 BRL 

Balance in investments 0.00 BRL 
Total Available 484,204.99 BRL 

X EXECUTED 

Initial balance 232,828.45 BRL 
Income 1,348,652.42 BRL 
Expenses (1,157,746.66 BRL) 
Balance in checking account 423,734.21 BRL 

Balance in investments 505,142.95 BRL 
Total Available 928,877.16 BRL 

Year Income Expenses Final Balance %

2013 466,555.00 BRL (277,013.00) BRL 301,317.00 BRL 170%

2014 535,666.00 BRL (215,400.00) BRL 611,580.00 BRL 103%

2015 579,080.00 BRL (590,679.00) BRL 599,981.00 BRL -2%

2016 435,445.00 BRL (196,492.00) BRL 838,935.00 BRL 40%

2017 290,001.06 BRL (539,476.00) BRL 417,363.75 BRL -50%

2018 372,901.94 BRL (541,364.57) BRL 232,283.64 BRL -44%
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FINANCIAL 
SUMMARY 

HISTORY RECORDS OUTCOME 2012 - 2019 
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TRANSPARENCE 



Consulting project   Value +Unidos Yearly Donation  Value 

Donation from Associate 
Companies 1,208,062.17 BRL 90% 

Donation from the USA 
Diplomatic Mission 124,379.48 BRL 9% 

Earnings 16,210.77 BRL 1% 

Total 1,348,652.42 BRL 

Income Value %

Investment Value %Expenses Value %
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BREAKDOWN OF INCOME

Donation USA 
Diplomatic 

Mission 
9% 

Donation from 
Associate 

Companies 
90% 

ITCMD 
3% 

Remunerations 
23% 

Administrative 
expenses 2% Communication 

2% 
Others 

3% 

Fund Investment 
+Unidos 

43% 

BREAKDOWN OF EXPENSES

TRANSPARENCE 

FINANCIAL  
SUMMARY 

Social Investment 
24% 

Inova Educação (Instituto Gerdau) 124,000.00 BRL 

Inova Educação (Qualcomm Foundation) 99,748.44 BRL 

Geração de Progresso (Citi Foundation) 575,190.00 BRL

E2C 2019 (USA Consulate General) R$ 49.885,23

E2C 2019 (USA Consulate General) R$ 5.000,00

E2C 2019 (USA Consulate General) R$ 5.062,25

E2C 2020 (USA Consulate General) R$ 64.432,00

 Total 923,317.92 BRL (69%)

Qualcomm Contribution (2018) 36,500.00 BRL 
Dow Contribution (2018) 35,966.83 BRL
PayPal Contribution (2018) 36,500.00 BRL
KPMG Contribution (2018) 36,500.00 BRL
Bank of America Contribution 40,000.00 BRL
Cummins Contribution 40,000.00 BRL
PayPal Contribution 40,000.00 BRL
Qualcomm Contribution 40,000.00 BRL
Instituto Gerdau Contribution 20,000.00 BRL
Dow Contribution 42,656.90 BRL
ExxonMobil Contribution 40,000.00 BRL

 Total 408,123.73 BRL (31%) 

Geração de Progresso 140,589.49 BRL 51% 

E2C 68,824.08 BRL 25%

Inova Educação 45.563,87 BRL 16%

Meeting of Executives R$ 11.614,00 4%

Volunteer Day 4.573,57 BRL 2%

STEM Techcamp 2,110.00 BRL 1%

Others 4,916.00 BRL 2%

 
Total 278,191.01 BRL

+Unidos Fund Investment 500,000.00 BRL 43% 

Social Investment 278,191.01 BRL 24%

Remunerations 262,896.46 BRL 23%

ITCMD 33,753.58 BRL 3%

Co-working 28,220.78 BRL 2%

Communication 19,489.92 BRL 2%

Others 35,204.91 BRL 3%

 
Total 1,157,756.66 BRL

Earnings 1% 
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To +Unidos Group, 
2019 was a year of affirmation. 

Affirmation of our engagement to stimulate the training of 
young Brazilians for the job market. Affirmation of the need 
for collaborative work, involving the public, private and third 
sectors in favor of the necessary social changes in our country. 
Affirmation that the path we have chosen for +Unidos is capable 
of generating sustainability and longevity to this initiative that has 
been existing for 12 years. 

This year, it was possible to move forward in depth and impact 
of our projects. Together with the public sector, we support 
Inova Educação program of the Education Department of 
the State of São Paulo. We make it possible to create the 
pedagogical content of technology that will be implemented in 
2020 in all public schools in the state public network. Potentially, 
around 14 million students will benefit. 

In 2019, we also strengthened our ties with the private sector 
and the United States Diplomatic Missionin Brazil. In partnership 
with the Citi Foundation, we celebrated the Geração de Progresso 
Award, which allocated resources and technical acceleration 
to social organizations that work with professional training of 

+UNIDOS GROUP 
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2019/2020 

young people.. Last but no least, we designed the first group 
of trainees in the E2C program, a group of young black people 
that, in 1 year of studies, reached a professional level of 
proficiency in the English language. 

We hope that 2020 will be a year of conviction. By absorbing 
the lessons learned, improvements and opportunities 
generated, we want to expand the horizons of private social 
investment, impacting more young people in different locations 
and scenarios. We are convinced that with the efficient team 
contracted and the financial sustainability achieved in 2019, we 
will be able to take even more significant flights. 

We are convinced that  
together we are stronger. 

FINAL 
CONSIDERATIONS 

 AUGUSTO CORRÊA 
Executive Director 
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Instagram 
@unidosmais 

Facebook 
/unidosmais 

LinkedIn 
/grupomaisunidos 

Email 
contato@maisunidos.org 

Website 
www.maisunidos.org 


